2023 11th International Conference on Social Science, Education and Humanities Research (SSEHR 2023)

The Development Trends of Media Integration from the Perspective of
International Journalism

Ci Song
Liaoning Communication University, Shenyang, 110136, Liaoning, China

767899604(@qq.com
Keywords: International Journalism; Media integration; Development trends

Abstract: With the widespread popularity of the Internet and the rapid development of digital
technology, news consumers now enjoy multi-channel, diverse, and personalized news access and
interaction opportunities. This evolution is driven by factors such as multi platform access,
personalized news experiences, social sharing and interaction, increased news engagement,
credibility and false information challenges, as well as news diversity and globalization. From a
social and political perspective, news diversity and globalization help broaden people's horizons,
promote cross-cultural and international exchanges. However, the issues of credibility and false
information have raised concerns in society, and there is a need to better educate the public on how
to evaluate and screen news content to improve information literacy. In summary, this article aims
to delve into the evolution of news consumption behavior, emphasizing the significant impact of the
digital age and media integration on the news ecosystem. It is important to conduct in-depth
research on this trend for news businesses, policy makers, and the public to ensure the credibility,
diversity, and quality of news, while promoting the free flow of information and social progress.

1. Introduction

In the digital age and the wave of media integration, news consumption behavior is undergoing
profound evolution. With the popularity of the Internet and the rapid development of digital
technology, news consumers now have unprecedented opportunities to choose and interact, which
fundamentally changes the way they get and interact with news. This paper aims to explore this
important trend, analyze the evolution of news consumption behavior, deeply analyze its impact and
challenges, and its importance to news business and society. First of all, we must recognize the
background of the evolution of news consumption behavior[1]. The rise of the Internet gave birth to
the era of digital news, which made the news content more extensive and diversified. News is no
longer limited by traditional media, such as TV, radio and newspapers, but can be obtained at any
time through the Internet platform. This change provides news consumers with more choices,
enabling them to freely choose news sources and topics according to their personal interests and
needs. In addition, media integration has also played a key role in the evolution of news
consumption behavior[2]. The integration and interaction of different media forms make news more
diverse and interactive. News organizations now provide not only written reports, but also
multimedia elements such as pictures, audio and video to enrich the news experience[3]. The rise of
social media platform has further promoted the dissemination and interaction of news content,
enabled news consumers to share news, participate in discussions and influence the setting of news
topics. From the perspective of news business, it is very important to understand the evolution of
news consumption behavior[4]. News organizations need to adapt to this change and rethink their
news production and communication strategies. The popularity of multi-platform access requires
news organizations to provide cross-platform content to meet the needs of audiences on different
devices and platforms. The demand for personalized news experience also forces news
organizations to adopt recommendation algorithms and customized content to improve user
satisfaction and loyalty[5]. The importance of social sharing and interaction makes news
organizations pay more attention to social media strategy and user participation. Consumers share
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news, comments and participate in discussions through social media, thus expanding the scope of
news dissemination. In addition to news business, the evolution of news consumption behavior also
has a wide range of social and political influences. News diversity and globalization enable people
to know more about news and opinions from all over the world, thus promoting cross-cultural and
international exchanges. However, the problems of credibility and false information have also
caused concern, and society needs to better educate the public on how to evaluate and screen news
content in order to improve information literacy[6-7]. It is important for news organizations, policy
makers and news consumers to deeply study and understand this trend. In this era full of challenges
and opportunities, we need to work together to ensure the credibility and quality of news content,
and at the same time promote the free flow of information and social development.

2. The Application of Media Fusion in International News Business
2.1. Practice of Multimedia News Reporting

Multimedia news reporting is a form of media integration that combines different media
elements such as text, images, audio, and video to present news stories more comprehensively. In
international news business, multimedia reporting has become a common practice, which fully
utilizes digital technology and the Internet to provide readers with a richer and more in-depth news
experience[8]. The application of multimedia reporting not only changes the news production
process, but also affects news consumption behavior. News organizations are no longer just
providers of written reports, they need to have the ability to produce video, audio, and visual
content. This also means that journalists need to have cross media skills to adapt to the needs of
different platforms.

2.2. Social media and news dissemination

Social media has become an indispensable part of international news communication. News
organizations publish news content on social media platforms, interact with audiences, and use
social media to expand the scope of news dissemination. This integration of social media and news
dissemination makes news more participatory and real-time. Social media also provides a channel
for news acquisition, where journalists and news organizations can discover potential news stories
by monitoring topics and trends on social media. In addition, social media allows the public to
participate in news reporting, share their insights and experiences, thereby increasing the diversity
of news reporting[9]. However, social media and news dissemination also face ethical and
credibility challenges. False information and fake news spread rapidly on social media, which
requires news organizations to take measures to verify and verify the credibility of information[10].

2.3. Data news and visual presentation

Data news is a form of news reporting that visualizes a large amount of data. This media fusion
application utilizes data analysis and visualization tools to transform abstract data into easily
understandable graphics, charts, and interactive visualizations. International news organizations are
increasingly using data news to support their reporting, providing deeper insights and analysis. The
application of data news not only provides more information, but also helps readers better
understand complex global issues. For example, in international relations reporting, data news can
be used to showcase the trends and correlations of global political events, providing audiences with
more in-depth background information. Visualization has also played a crucial role in international
news reporting. Maps, charts, and interactive images can help readers better understand news stories
and provide a more vivid visual impression. This visual presentation is not only used to explain
news, but also to convey emotions and emotions, increasing audience engagement. In international
news business, the application of data news and visualization has become an important trend. They
not only provide more information, but also improve the readability and attractiveness of news
reports. In summary, the evolution of news consumption behavior has significantly changed the
way people obtain and interact with news in the context of the digital age and media integration.
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Multi platform access, personalized news experience, social sharing and interaction, and increased
news participation are all important aspects of the evolution of news consumption behavior.
However, issues of credibility and false information still exist and require joint efforts from news
consumers, news organizations, and social media platforms to address them. The diversity and
globalization of news also provide people with a wider range of news choices, broaden their
horizons, and enable them to better understand situations around the world.

3. The Influence of Media Convergence on News Production and Consumption
3.1. Changes in the process of news production

Media integration has become an indispensable part of international news business, which has a
far-reaching impact on news production and consumption. In this part, we will discuss how media
integration changes the news production process and how it shapes the behavior and expectations of
news consumers. In this paper, the changes in the news production process can be divided into four

stages, as shown in Figure 1.
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Figure 1 Changes in the news production process

Media convergence has led news organizations to adopt multimedia content production methods,
including text, pictures, audio and video. Journalists are no longer just writers, they need to have
multimedia skills and be able to collect, edit and produce content in different media forms. This
requires them to adapt to the needs of different platforms and ensure the consistency and
accessibility of content. Media convergence also urges news organizations to rely more on user-
generated content, such as stories, pictures and videos on social media. These contents can enrich
news reports, but they also need to be verified to ensure accuracy and credibility.

3.2. The evolution of news consumption behavior

The evolution of news consumption behavior has changed significantly under the background of
digital age and media integration. News consumers now have more choices and wider channels to
obtain and interact with news, which leads to the evolution of news consumption behavior. This
paper describes the evolution of news consumption behavior in detail, as shown in Figure 2.
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Figure 2 Evolution of news consumption behavior

Media convergence has changed the behavior of news consumers, who no longer rely solely on
traditional news media. Consumers can access news through multiple platforms and devices,
including televisions, computers, smartphones and tablets. Customized news content, which helps
to improve user participation and loyalty. At the same time, news organizations also need to deal
with the issues of credibility and false information to ensure that their reports are trusted by the
audience. In addition to news business, the evolution of news consumption behavior also has a wide
range of social and political influences. News diversity and globalization enable people to know
more about news and opinions from all over the world, thus promoting cross-cultural and
international exchanges. Social media has become an important channel for news consumption.
Consumers share news, comments and participate in discussions through social media, thus
expanding the scope of news dissemination. Social media also provides an opportunity to interact
with news organizations and other audiences. Media convergence has also caused the problems of
credibility and false information. Fake news and false information spread rapidly on social media,
which requires news consumers to evaluate the source and credibility of information more carefully.

3.3. The Influence of Media Convergence on News Values

Media convergence has redefined news values. Speed, immediacy, and visual appeal have
become more important, but it is still necessary to uphold the accuracy and credibility of news.
News organizations must balance different values to meet the needs of their audiences. The rise of
data news has made news reporting more reliant on data and statistical analysis, which helps to
provide deeper insights and analysis. However, caution is also needed in the use of data to ensure
accuracy and transparency in interpretation. Media integration has also increased the importance of
news engagement. This integration of social media and news dissemination makes news more
participatory and real-time. Social media also provides a channel for news acquisition, where
journalists and news organizations can discover potential news stories by monitoring topics and
trends on social media. In addition, social media allows the public to participate in news reporting,
share their insights and experiences, thereby increasing the diversity of news reporting. News
consumers are no longer just passive recipients, they can participate in news reporting, share
insights, opinions, and feedback, thereby increasing the diversity and participation of news.

4. Case studies in the international news industry
4.1. The development of media integration in different countries

American news giants such as The New York Times and The Wall Street Journal have adopted a
multimedia strategy by publishing news through websites, mobile applications, and social media.
These institutions utilize multimedia reporting, data news, and interactive visualization to attract
readers and provide a comprehensive news experience. The British public broadcaster BBC is an
important participant in the international news industry, delivering news through global news
services and online platforms. The BBC has adopted a cross media strategy, providing text, audio,
and video content, while also investing in social media interaction and data news. Chinese news
agencies such as Xinhua News Agency and China Central Television are also actively exploring
ways for media integration. They use social media platforms and mobile applications to spread
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news, and use multimedia elements in international news reporting to attract international audiences.
4.2. Comparison between emerging markets and developed countries

In India, digital news platforms such as The Times of India and The New India Express have
quickly emerged. They use multimedia reporting, social media dissemination, and data news to
attract young audiences. These platforms also localize news reporting to meet India's diverse
cultural and language needs. Nordic countries such as Sweden and Norway have also made
significant progress in media integration. Svenska from Sweden has adopted a cross media strategy
by publishing news on multiple platforms. Norway's Norwegian radio and television station utilizes
social media and interactive visualization to enhance the attractiveness of news reporting.

4.3. Successful International News Agency Cases

Reuters, as a model of international news organizations, has successfully achieved media
integration. They provide global news coverage through cross media platforms, including text,
images, audio, and video. Reuters also actively utilizes data news to provide key information to
business and financial professionals worldwide. Abel is an international news agency headquartered
in Qatar, renowned for its in-depth international coverage. They publish news through television,
websites, and mobile applications, using multimedia reporting and social media interaction to
provide a diverse news experience.

5. Conclusions

Under the background of digital age and media integration, news consumption behavior has
undergone significant evolution. Multi-platform access has become the mainstream, and
personalized news experience has increased user satisfaction and participation. Social sharing and
interaction improve the socialization of news content, but also bring the challenge of credibility and
false information. News consumers are now more actively involved in news reports, which provides
more feedback and opportunities for news organizations, but they also need to deal with the sources
and credibility of information more carefully. In addition, news diversity and globalization enable
people to know more about news from all over the world and broaden their horizons. Generally
speaking, the evolution of news consumption behavior is the natural result of the integration of
digital age and media, and this trend will continue to have a far-reaching impact on news business.
News organizations need to constantly adapt to these changes, provide diversified news content,
and at the same time strengthen the maintenance of news credibility to meet the needs of the
audience and maintain the sustainability of journalism. With the continuous development of
technology, we can expect that news consumption behavior will continue to evolve and new trends
and challenges will emerge. Therefore, news organizations and news consumers need to keep keen
observation and adaptability to cope with the ever-changing news environment.
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